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Conference Schedule 

 Registration (Venue: Conference Room)                                                9 AM 

 Inaugural Session                                                                                                     

Orientation by Organizing Secretary  (10 Minutes)                                                        

Background speech by Convener  (10 Minutes)                                                                                                               

Speech by Dr. A.K Dubey ( Director Campus) (10 Minutes)                                        

Speech by Prof. Mohit Aggarwal  (Hon. Chairman, DBS) (10 Minutes)                       

CSR in Indian & Global Context by Prof. Sunil Choudhary (Dean)         

10 AM 

 Tea Break ( Conference Hall)                                                            11 :15 AM 

 Technical Session-1 ( Auditorium from  11:45AM -  1:20PM )    

PAPER 1- Bidisha Paul (15 Minutes)                                                                            

Paper 2 – Shefali Soni  (15 Minutes)                                                                              

Paper 3-  Sreelekha  (15 Minutes)                                                                                   

Paper 4-  Amir Iqbal  (15 Minutes)                                                                                  

Paper 5- Parijat Chakraborty  (15 Minutes)                                                                     

PARALLEL TECHNICAL SESSION 1 (VENUE- PGDM-I) 

Paper 6 – Dewbrat Yadav and Abdul irfan  (15 Minutes)                                              

Paper 7  -Richa Mathur  (15 Minutes)                                                                                       

Paper 8  - Sankalp Baghel  (15 Minutes)                                                                                  

Paper 9  - Anshumi, Deepika, Gaurav  (15 Minutes)                                                               

Paper 10 -  Preeti, Ravi, sunil  (15 Minutes)    

11:45 AM 

     Lunch Break   (60 Minutes)                                                                                                             1 PM 

 Technical Session 2                                                                                                     

Paper 11 - Himanshu, Garima, Amit Kr. Gupta  (15 Minutes)                                                               

Paper 12 - Aakansha and Soni Thakur  (15 Minutes)                                                                

Paper 13 - Amit Kumar Singh, Deepak, Nadeem Magrey  (15 Minutes)                                

Paper 14 - Chandan and Mayak   (15 Minutes)                    

Paper 15 - Shashank and Ashish Kr. Gupta   (15 Minutes)                                                       

Paper 16 - Tausif and Preet Pal  (15 Minutes)                                                                           

PARALLEL TECHNICAL SESSION 2 (VENUE-PGDM-I) 

Paper 17  - Jyoti and Chumpi Das  (15 Minutes)                                                                            

Paper 18  - Plabon   (15 Minutes)                                                                                                        

Paper 19  - Manjul  (15 Minutes)                                                                                                        

Paper 20  - Tarun , Prince, Santosh Kumar  (15 Minutes)                                                            

Paper 21  - Gurpreet  (15 Minutes)                                                                                                  

Paper 22  - Priyanka Raiswal and Tasneem Saify  (15 Minutes)                                                 

2 PM 

    Valedictory Session                                                                                             3:30 PM 
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Corporate Social Resposibility: Next Decade Agenda For Rural Devlopment Through Public 

And Private Companies In India (A Case Study of Private Sector companies in India) 

Amir Iqubal,  MBA, Doon Business School 

Email: aamirbba70@gmail.com 

Phone:+919012401809 

                                                  ABSTRACT 

Rural development has always been an important issue in all discussions pertaining to 

economic development, especially of developing countries, throughout the world.This paper 

attempts to gather the knowledge regarding Corporate Social Responsibility (CSR) practices 

particularly in the context of rural development like what steps taken by corporates for rural 

development and how the corporates implement their CSR initiatives as a part of their 

business strategy? Finally it analyse and interprate the impacts of CSR activity on the socio-

economic and socio-cultural development of rural people. For this purpose, ten private and 

public Indian companies/firms have been selected to study their CSR practices in the context 

of rural development. The methodology of this study is based on Secondary data derived 

from internet-based research, review of literature. For the purpose of analysis, CSR initiatives 

for rural development were classified under five areas: livelihood, health, education, 

environment and infrastructure. This paper focuses that Corporate social responsibilities 

actions have positive impacts not only on development of rural community but also in their 

business. 

Key Words: Corporate Social Responsibility (CSR), Rural Development,Devloping country 

___________________________________________________________________________ 

―CSR Practices in Indian Banking Sector‖ An assessment 

Sony Thakur, MBA Doon Business School     

Aakanksha Srivastava, MBA, Doon Business School 

ABSTRACT 

At present world scenario, there is a high demand of Corporate Social Responsibility (CSR), 

especially in India. Not only big organizations like TATA & Birla have contributed in this 

field but the banking sectors have also actively participated in the same. In this paper, we will 

highlight the different CSR practices that are followed by different banking sectors followed 

by some case studies & few conclusions. The present article is totally based on case study 

method & continuous efforts have been made to find the present status & strategies adopted 

on CSR by such banks. Three private banking & similarly three public banking sectors have 

been selected through random sampling by the vast number of private & public sector banks 

present in India. Data are collected from the secondary sources most particularly from 

concerned Banks Annual Report, web sites, newsletters and other secondary sources. The 

study covers the time period 2010 to 2013.From the case study method it was observed that 

these banks had undertaken both fund based & non-fund based activities as a part of CSR 

activity. 

 

Key Words: Corporate Social Responsibility, Corporate Governance, Public Sector 

Enterprise, Private Sector Enterprise 

  

mailto:aamirbba70@gmail.com


Mandatory CSR 2014: Challenges, Issues andFuture Orientation 
 

Doon Business School Group – National Conference May 03, 2014 Page 4 
 

Corporate Social Responsibility(CSR) :Women Empowerment 

Anshumi Sharma*, PGDM, Doon Business School  

Gaurav Lall, PGDM, Doon Business School     

Deepika Bisla, PGDM, Doon Business School 

E-mail : anshumi_sharma@yahoo.in (Mob) :9557374035 

 

ABSTRACT 

 

Educational attainment and economic participation are the key constituents in ensuring the 

empowerment of women. Women will then have access to well paid jobs, or enhance their 

ability to influence changes to create a better society. Corporate Social Responsibility of 

multinational companies can provide education as well as information on political, legal and 

economic issues and awareness on health aspects too through their programmes. The present 

study is an attempt to find out the corporate social responsibility of selected Multinational 

companies towards women empowerment. It is not easy to empower women in the true sense. 

It needs the contribution of dedicated personals, committed people, generous funding 

agencies and strong political will. Therefore in order to draw the attention of these people and 

agencies, some empirical evidences and linkages between different factors related to women 

empowerment are needed to establish a strategic plan. This can be ascertained by conducting 

scientific studies on women empowerment.  

___________________________________________________________________________ 

 

Corporate Social Responsibility In The Light Of Women Empowerment In India,  

Implications of mandatory corporate social responsibility practices for health, sustenance and 

developmental benefits and empowerment of women. 

 

Bidisha Paul,MBA, second semester, Doon Business School 

ABSTRACT 

From time immemorial women have been pushed at the hindsight of the social issues. We 

cannot put a finger on any particular person, community or religion for that. The system has 

pretty much worked itself out for its own comfort in a patriarchal manner and the 

unfortunately the woman has fallen prey to that. In earlier times, it was believed that man is 

the provider and the woman is the weakling. This however has changed over the past century 

and the woman has worn the pants very well. Sadly this has only stuck to a certain miniscule 

portion of Indian society. There are many girls who are not given proper education, they do 

not get proper health facilities and have to live their life in utter misery. Since the mandatory 

CSR policies have been included in the Companies Act 2013, many corporates will now 

come forward and join the bandwagon. Some of the corporate houses have done some 

extraordinary work in the past in terms of making the women of India self sustained. More 

and more corporates need to come forward and join hands in making the scenario better for 

women because in the words of Kofi Annan, ―There is no tool for development more 

effective than Empowerment of Women‖. 
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Corporate Social Responsibility In Rural Development 

Tarun kumar, MBA, Doon Business School 

Prince Kumar, MBA, Doon Business School 

Santosh Kr Sah, MBA, Doon Business School 

 

ABSTRACT 

 

The paper attempts to explore Corporate Social Responsibility (CSR) practices particularly in 

the context of rural development. The research questions examine do the corporate consider 

rural people as a stakeholder? If so, what CSR initiatives taken for development of rural areas 

and how the corporate implement their CSR initiatives as a part of their business strategy? 

Finally it evaluates impacts of CSR actions on the socio-economic development of rural 

people. For the purpose, fourteen public and private Indian companies/firms have been 

selected to study their CSR practices in the context of rural development. The methodology 

of the present study relied on the web-based research, review of print literature and visit to 

the selected sites to witness CSR practice. The paper concludes that social responsibility is 

regarded as an important business issue of Indian companies irrespective of size, sector, and 

business goal. Therefore, CSR actions have positive impacts not only on development of 

rural community but also in their business. The authors reveal some lesson on CSR practices 

in India which can provide guidance to corporate entities for better implementation of CSR 

activities. 

 

Key Words: Corporate Social Responsibility (CSR), Rural Development, Stakeholder. 

___________________________________________________________________________ 

Corporate Social Responsibility And Its Role In Community 

Development: An Indian Perspective 

Gurpreet Singh, MBA, Doon Business School 

ABSTRACT 

 

Corporate social responsibility (CSR) refers to strategies corporations or firms conduct their 

business in a way that is ethical, society friendly and beneficial to community in terms of 

development. This article analyses the meaning of CSR based on some theories available in 

literature. It is argued that three theories namely utilitarian, managerial and relational theories 

of CSR supported by works of other scholars in the area could be used to suggest that CSR 

becomes an Indian concern due to globalized nature of business that knows no border. CSR is 

evolving in its meaning and practice. The article then discusses the role of CSR in community 

development because the very logic of CSR is towards seeing its impact in community 

socially, environmentally and economically. Competencies required by CSR managers are 

also analyzed in order to have a better understanding of the practical aspects of CSR. Finally, 

conclusions and implications for future research are discussed. 

 

Key Words: Corporate social responsibility, community development, competencies of CSR 

managers, multinational corporations, corporate-society relations. 
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CSR- An Initiative for Rural Development        

 

Dipak Prasad Jaiswal, MBA, Doon Business School 

Shashank ,MBA, Doon Business School 

 

ABSTRACT 

The paper attempts to explore Corporate Social Responsibility (CSR) practices particularly in 

the context of rural development. The paper examines what CSR initiatives taken for 

development of rural areas and how the corporates implement their CSR initiatives as a part 

of their business strategy? Finally it evaluates impacts of CSR actions on the socio-economic 

development of rural people. For the purpose, certain public and private Indian 

companies/firms have been selected to study their CSR practices in the context of rural 

development. The methodology of the present study relied on the web-based research, review 

of print literature and visit to the selected sites to witness CSR practice. The paper concludes 

that social responsibility is regarded as an important business issue of Indian companies 

irrespective of size, sector, and business goal. Therefore, CSR actions have positive impacts 

not only on development of rural community but also in their business.  

 

Key Words: Corporate Social Responsibility (CSR), Rural Development, Stakeholder.  

___________________________________________________________________________ 

Mandatory CSR - Next Decade Agenda for Rural Developmen 

 

Ashish Kr. Gupta, MBA, Doon Business School 

Shashank Mishra, MBA, Doon Business School 

 

                                                       ABSTRACT 

The paper attempts to explore Corporate Social Responsibility (CSR) practices particularly in 

the context of rural development. The research questions examine do the corporate consider 

rural people as a stakeholder? If so, what CSR initiatives taken for development of rural areas 

and how the corporates implement their CSR initiatives as a part of their business strategy? 

Finally it evaluates impacts of CSR actions on the socio-economic development of rural 

people. For the purpose, Twelve public and private Indian companies/firms have been 

selected to study their CSR practices in the context of rural development. The methodology 

of the present study relied on the web-based research, review of print literature and visit to 

the selected sites to witness CSR practice. The paper concludes that social responsibility is 

regarded as an important business issue of Indian companies irrespective of size, sector, and 

business goal. Therefore, CSR actions have positive impacts not only on development of 

rural community but also in their business. The authors reveal some lesson on CSR practices 

in India which can provide guidance to corporate entities for better implementation of CSR 

activities. 

 

Key Words: Corporate Social Responsibility (CSR), Rural Development, Stakeholder. 
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Corporate Social Responsibility (CSR): A Basis of Community Development Programs with 

special reference to Health Awareness Programme Among Youths 

Shefali Soni, MBA, Doon Business School 

E-mail: shefalisoni1991@gmail.com  Mob. : 9557375147 

ABSTRACT 

Worldwide around 1.1 billion people smoke tobacco. This is expected to increase to 1.6 

billion by the year 2025 . Smoking kills 9,00,000 people every year in India, and unless 

corrective action is taken soon that number will increase to 1 million smoking-related deaths 

annually by 2010 and beyond. On average, men who smoke bidi—the popular hand-rolled 

cigarettes that contain about one-quarter as much tobacco as a full-sized cigarette—shorten 

their lives by about six years. Men who smoke full-sized cigarettes lose about 10 years of life. 

Bidi-smoking women shorten their lives by about eight years on average. Global Adult 

Tobacco Survey (GATS) India survey shows that among young adults between 20 and 34, 

daily tobacco use starts on an average at the age of 17.2. The mean age at initiation into 

smoking is almost the same at 17.3. Most of the graduates initiated smoking during their 

undergraduate course. There is lack of wholesome awareness on health effects of smoking. In 

the developed countries, smoking has been in overall decline for decades, although it 

continues to rise in some groups. In developing countries, by contrast, cigarette consumption 

has been increasing. The CSR has become a visible trend in the health sector. The 

Government of India is pursuing the matter relating to CSR and also drafted the guidelines 

for the CSR practices from time to time. The present paper evaluates the percentages of the 

Indian smokers through the adoption of the CSR approach by the Global Youth Tobacco 

Survey (GYTS 2003-06). The paper also focuses on the reporting pattern of the India GYTS 

results and impact of certain key areas of CSR activities. The data’s are mainly collected 

through the secondary sources i.e. GYTS  report, web sites and news letter. Formulation of a 

comprehensive school tobacco control policy and its effective implementation leads to 

maximum decline in percentage of smokers in India. The task of increasing awareness level 

of teachers, students and community needs to be continued and sustained as a high priority. 

 

Keywords-  Global Adult Tobacco Survey , Global Youth Tobacco Survey , CSR practices 

___________________________________________________________________________ 

Corporate Social Resposibility:A Social Ideology For Economic Gain Of The Corporates ( A 

Case Study Of Public Sector Bank) SBI . 

 

Dewbrat Yadav, MBA, Doon Business School 

Abdul Irfan, MBA, Doon Business School                                                                                                                                   

ABSTRACT 

In the recent years the concept of Corporate Social Responsibility is spreading very rapidly in 

India in all the sectors .Corporate Social Responsibility is to contribute towards the society 

while working within ethics .In developing country like India, banking sector plays a very 

important role in upgrading the economy of the country   not only by lending money or 

increasing the liquidity in the country but also by imposing a new practice called corporate 

social responsibility (CSR).SBI played a important role in supporting the concept of CSR . 

The Govt. of India is perusing the matter relating to CSR and also drafted the guidelines for 

the CSR practices from time to time. The present paper assesses the performance of the 

Indian banks through the adoption of the CSR approach by the Indian Banks on certain set 
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parameters i.e. education, rural development, women’s empowerment, financial support to 

weaker sections and helping the physically challenged. The paper also focuses on the 

reporting pattern of the Indian financial sector and impact of certain key areas of CSR 

activities. The data’s are mainly collected through the secondary sources i.e. bank annual 

report, web sites and newspapers. CSR is the continuing commitment by business to behave 

ethically and contribute to economic development while improving the quality of life of the 

workforce and their families as well as of the local community and society at large‖ This 

paper tries to enlist various initiatives taken by the SBI  in the current era with respective to 

CSR and its reporting along with its future scope. Key Words: CSR Practices, Non Financial 

Reporting, Banking Sector, CSR Reporting, Financial Leverage, CSR Practices, Social 

banking and Indian financial Sector 

___________________________________________________________________________ 

 

Health Hazards Of Population Around Uranium Mining Site In Jaduguda, India And 

Corporate Social Responsibility 

 

Parijat Chakraborty, MBA, Doon Business School 

ABSTRACT 

This is an initiative taken to bring to light risk of congenital anomalies/deformities in children 

and adults, sterility, the increased risk of cancer and miscarriage in women in the populations 

staying in and around Jadugoda Uranium mines, Jharkhand, India, due to uranium mining 

activity. The area mostly consist tribes like Ho, Santhal, Munda and Mahali tribes. CSR has 

been carried out in these areas to minimise the cited problem. A small survey has been 

conducted based on the health hazards caused in the Jadugoda area of Jharkhand due to 

extensive mining of uranium in this region. The paper mainly focuses on the health issues in 

Rural areas of Jadugoda due to waste form uranium mines owned by the UCIL (Uranium  

Corporation of India Limited).  

Key Words: health hazards, congenital anomalies/deformities, Uranium, CSR, waste from 

mines 

___________________________________________________________________________ 

Corporate  Social  Responsibility, Is It a Tool For Positioning Strategy? 

Himanshu Ranjan, MBA, Doon Business School 

Garima Kumari, MBA, Doon Business School 

Amit K. Gupta, MBA, Doon Business School 

ABSTRACT 

CSR is a process with the aim to embrace responsibility for the company's actions and 

encourage a positive impact through its activities on the environment, consumers, employees, 

communities, stakeholders and all other members of the public sphere. The role of Corporate 

Social Responsibility in the business world has developed into an important aspect of 

corporate behavior over the past several years. More or less it has become a strategy to 

position a brand. Since if a corporate is able to create a socially responsible image in the eyes 

of customer it enjoys a top position in the minds of customer which in turn can affect the 

profitability of the company in long and in a way helps in enhancing value for company. 
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Mandatory Csr And Natural Resource Management 

chandan singh, MBA, DoonBusiness School   

Mayank, MBA, DoonBusiness School 

ABSTRACT 

Protect the environment and to improve the quality of life are concerned with issues that 

include conservation of natural resources, reducing environmental pollution, protecting 

endangered species, and control of land use. The three R’s of environmentalism are Reduce, 

Reuse, and Recycle which are important to consider by many organization For improving the 

management of natural resources, it is necessary for resources manager, to understand the 

conditions under which each of the three alternative systems of resource management is 

likely to succeed as well as the conditions under which a system is likely to fail. Hence, an 

attempt has been made in this paper to explore and critically analyze the suitability of 

cooperatives to manage the Natural resources 

Keywords: Corporate Social Responsibility, Environmental Protection by some  Indian 

Companies. 

___________________________________________________________________________ 

The Impact of Corporate Social Responsibility on Natural Resources and Sustainability 

development 

Ravi Muchhal, PGDM, Doon Business School Global 

Email:Ravimuchhal@ymail.com Mob - 9557375462 

ABSRTACT 

This paper consider the motivation for and nature of business  contribution to sustainability 

development though the medium of corporate social responsibility (CSR). It compare CSR 

with sustainability development, given that they are both ―essentially contested concept‖ : it 

introduces CSR with reference to the increasing socialization of markets as a result of narrow 

market drivers, along with other social , governmental and globalization drivers. Using a 

large sample of publicly traded INDIAN firms over 15 years, we confirm that in the early 

1990s, analysts issue more pessimistic recommendations for firms with high CSR ratings. 

However, in subsequent years up to 2007, analysts progressively assess these firms less 

pessimistically, and eventually they assess them optimistically .The conclusion discussion 

identifies some limitations to csr as a vehicle for sustainability development and signals 

important avenues of research for policy – makers. 

___________________________________________________________________________ 

Next Decade Agenda For Rural Development 

Richa Mathur, MBA, Doon Business School 

ABSRTACT 

No doubt, vast majorities of the India’s poorest people live in villages and these villages are 

in a state of  neglect and underdevelopment with impoverished people . The problems of 

hunger, ignorance, ill health, high mortality and illiteracy are most acute in rural areas . This 

is not only because of shortage of material resources but also because of defects in our 

planning process and investment pattern. India has the potential to meet these challenges in 

rural areas. However, the efforts of Governments may not be adequate to provide basic 
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services to its citizens. It is being increasingly recognized that progress and welfare of a 

society is not only the responsibility of the Government alone, but many more stakeholders 

need to be involved to attain the development goal (Save the Children Sweden, 2007). The 

corporate sector has a pivotal role to play in ensuring private investment flows to those rural 

areas that have been left out of the development process so far and also to work for 

sustainable development of rural areas in general. 

___________________________________________________________________________ 

Implication Of Mandatory Csr On Women Empowerment 

Sankalp S Baghel, MBA, Doon Business School 

ABSRTACT 

The new companies’ bill with specific recommendations for spending on Corporate Social 

Responsibility (CSR) has taken many companies in India by surprise. Now CSR activities 

have to be measurable with definite budgets. This has increased the scope for meaningful 

intervention by corporate India towards combating many problem areas and contributing 

towards inclusive growth. One area of involvement could be towards creating employment 

opportunities through enterprise formation, particularly for women.  

 

Key Words- Corporate Social Responsibility (CSR), Women Empowerment  

___________________________________________________________________________ 

CSR : A tool of building social capital and corporate Corpus 

Srileekha Aradhyula, MBA, Doon Business School 

ABSRTACT 

Corporate social responsibility has been a mandatory aspect of business entities since the 

amendment of role of CSR in Companies Act, 2013. The study proposes a research model 

from a strategic management perspective. The paper portrays CSR as a resource generating 

activity by creating support networks, relationships and management of perceptions in the 

form of social capital. This develops prepositions for strategic case of CSR activities by 

creating social capital that ultimately leads to revenue generation, profitability- corporate 

corpus. 

___________________________________________________________________________ 

Corporate Social Responsibility- Reality or Myth? 

Jyoti Bhatt, MBA, Doon Business School 

Chumpi Das, MBA, Doon Business School 

ABSRTACT 

Corporate social responsibility is a term that has come to mean whatever a company does to 

give back to the community in which it has a presence. This paper is concerned with whether 

corporate social responsibility is reality or it is just a myth. Companies are claiming that they 

are being challenged to maintain profitability and behave in socially responsible ways. The 

question is how much ―the social responsibility‖ is a real pressure for companies in India. 

The study attempts to conclude with the help of few sample of companies whether CSR is 

actually performed by the companies or it is just a myth. Does CSR really serves the very 

purpose for which it has been created or is it one of another disguised means to attain the 

name, fame and popularity. 

Keywords: Corporate Social Responsibility, Reality, Myth. 
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Corporate Social Responsibility and Education in India 

Preetpal Kaur, MBA, Doon Business School 

Tausif, MBA, Doon Business School 

ABSRTACT 

Today, education faces the rising challenges of standardized testing, strained budgets, teacher 

retention, and global workforce competition. Businesses have begun to take a more targeted 

approach in their corporate social responsibility programs and are seeking to impact areas 

that have a correlation with their own business goals. For many businesses, education is an 

important part of their plans, since the needs exist in all geographic areas, across all subject 

areas, and for all kinds of people. The bottom line is that educational outreach efforts have 

the capability to make a real and lasting difference for all players involved. Objectives / 

Purpose of Study: In this research paper the study is conducted to know whether higher 

education institutions might also be considered as corporations and whether the current ideas 

of CSR might have any say in principles and practices of the institutions where work is done. 

Methodology adopted for study: Secondary sources have been adopted for study. Various 

newspapers, Journals, Articles and websites have been accessed to collect the information for 

study. Major findings: There is strong desire to change the current state of education, and of 

the current less-than-adequate regard for the impact of business on larger societies are, 

however, prerequisites. Key Contribution: The study will help the organisations to mitigate 

the skill gap with considerable experimentation, and learning-by-doing along the way. In this 

process, the affected individuals, companies, and society at large are likely to benefit.  

 

Key words: Corporate Social Responsibility, Profit maximization, Profit Optimisation, 

Socially Responsible Investment 

___________________________________________________________________________ 

ONGC – A Revolution In The Society Through CSR 

Plabon jyoti Bora, MBA, Doon Business School 

ABSRTACT 

 As a public sector enterprise, ONGC has a long and cherished tradition of commendable 

initiatives, institutionalized programmes and practices of Corporate Social Responsibility 

which have played a laudable role in the development of several underdeveloped regions of 

the country. The vision of sustainable growth drives both business decisions as well as the 

Corporate Social Responsibility works. The inclusion of the CSR mandate under the 

Companies Act, 2013 is an attempt to supplement the government’s efforts of equitably 

delivering the benefits of growth and to engage the Corporate World with the country’s 

development agenda. Philanthropy and CSR is not a novel concept for Indian companies, 

however a few organizations are likely to struggle and ONGC is one of them. The present 

paper focus on the Initiative and growth of CSR activities undertaken by ONGC for attaining 

sustainable development of nation in several areas. ONGC basically focuses on the areas of 

Education, Health Care, Entrepreneurship, Infrastructure support, Environment protection, 

ecological conservation, promotion, Women's empowerment, Promoting sports/sports 

persons, Sponsorship of seminars, conferences, workshops and Water management including 

ground water recharge. The main motive of this paper gives a brief introduction about how 

ONGC gives their full effort to upgrade these areas by CSR activites. 
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Corporate Social Responsibility Towards 

Women Empowerment 

 
Priyanka Raiswal , MBA, Doon Business School 

 Tasneem Saify, MBA, Doon Business School 

ABSTRACT 

 

Empowerment of women is possible once women harness their ability by tapping the 

available opportunity through suitable economic activities leading to their better positioning 

in society. Corporate Social Responsibility can help women by motivating them to gain 

confidence in society. This study is an attempt to find out the corporate social responsibility 

towards women empowerment. It is not easy to empower women in the true sense. It needs 

the contribution of dedicated personnel, committed people and opportunity to develop. In 

order to know the implications on women empowerment we have to understand the role of 

women in developing society. This can be ascertained by conducting a research on women 

empowerment with the process of higher level of involvement of large number of women in 

economic activities leading to distinct sociological positioning while curbing their negative or 

non-productive behavior otherwise. 

 

Keywords: corporate social responsibility, women empowerment and value chain. 
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